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1 About DKSH Group



Who We Are

Your Trusted Partner

We enrich people’s lives by
providing access to goods,
services, and insights. United
by our vision to be the trusted
partner, we help companies
grow.


https://marketing.dksh.com/m/752ca96bad8fff78/6F93AC8A-History-of-DKSH_subtitle_EN.mp4

DKSH Is a Successful Market Leader

5 Nearly @ 2,200 clients
160 years’ experience 2’100 suppliers

©» 11.3 billion >10 years
Net sales (2022) 4 marketS

average client relationship?

32,600

specialists
-
Z 218
million

transactions per year



We Support Companies to Grow Their Business... @'é‘: DKSH

We ensure that our clients’ products
are visible at all times.

» Helping companies to grow their business in new and
existing markets

* Providing business partners with the knowledge,
advice, relationships, and on-the-ground logistics to
reach their individual growth goals

» Expanding their access to knowledge, their sourcing
base, revenue opportunities, and ultimately, their
market shares

This is what we define as
Market Expansion Services.
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...With a Comprehensive, Tailor-Made Portfolio @% DKSH
of Services

Market Expansion Services goes beyond offering individual services — it is about the integration of many different services to

meet the needs of business partners

. Distribution
Insights and Sales LT Services

Omni-channel service portfolio

Clients Customers

Backflow of information from customers to clients
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2 DKSH Malaysia at a Glance



DKSH Malaysia at a Glance = DKSH

Y 7.2 billion

N/ net sales (2022)

K= About 3,200 specialists

25 business locations

4 ISO-certified distribution centers
@ 15 regional distribution centers

1 manufacturing plant

@ Network of more than 1 60 clients

and thousands of customers

Celebrating 100 Years in Malaysia
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DKSH Malaysia Receives Great Place To Work
Certification

DKSH Malaysia has been recognized as a great
workplace by Great Place to Work®, with a
remarkable satisfaction rate of 88% among its
employees, according to an extensive
anonymous survey conducted by the research
and consulting firm. This recognition is another
significant milestone for DKSH Malaysia as it
celebrates its 100t anniversary this year.

Certified

APR 2023-APR 2024 |

\\H;/




Three Specialized Business Segments =~ DKSH

I L
= L

» Fast Moving Consumer Goods » Healthcare + Famous Amos
« Food Services » Others — overheads

...leading the Market Expansion Services industry with tailored solutions across the value chain
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Consumer Goods Segment = DKSH

Lol N Fast Moving Consumer Goods (FMCGQG)

> » Food (Nutritional products, snacks, beverages, dairy etc)

* Non-food (Personal care, home care, baby and child care,
consumer health etc)

* Petcare

Food Services
* Provide customers high quality ingredients and the latest
industry innovations from our world-class clients

A PN i

Dedicated F&B creation
studio to provide technical

4; 000 advice and menu creation
customers in Malaysia for customers

Own professional
chef and mixologist
in Malaysia

Serving more than
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Extra Boost for Kalbe’s Expansion into = DKSH
Malaysian Market

From the first year of

working with DKSH,
______ Kalbe's products and
e .- [ , By 8l brand presence in the

PULMOSOL smese | Market have already

uuuuuuuuuuuuuuuuuu Bijicn Bagi

Kae St Soan

i (N \ \ad = — N exceeded their initial
W . “% — - S cxpectations. The client
wor ont E,F l&? S 8 saw more than 250 new
ﬁm m ‘ N (Milnal & W sales outlets across
: j Y anic_ ﬁtba : ' i
i ¢ 500 mg ?‘kjmmk LOLO e ko €@l Malaysia carrying their
| -’.J-. - Eggllst - ‘;f" @ o N 4 : = : o e == . ‘ irams Pali%d “ ag e . =
AR ) s : &4 R = W RS ke “% products, including a
J‘ I i J‘%': - (, . s e G 7 . & : m 1 p ’
4. SG ek : g ' =a Significant increase in
Filary gy R 2. By o - | East Malaysia.

iakatonik

ll:lr\'/
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Healthcare Segment =~ DKSH

Healthcare | : I C
. OTC& Consumer daCld dre
Health

 Medical Devices : )
Hiruscarz-

Hiruscar{s

1 1eosniiH




GDPMD Completed for DKSH Management

BU HEC has achieved a
significant achievement by
successfully fulfilling the
requirements of the Good
Distribution Practice for Medical
Devices (GDPMD) certification
audit for its newly established
entity, DKSH Management Sdn.
Bhd.

This accomplishment holds
particular importance as it marks
the integration of AcuTest into
the DKSH family.



Others Segment = DKSH

d e W

At the end of FY2022, there were a total of 86 outlets located in West and East Malaysia as well
as two outlets in Brunei
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Brand Collaboration: January — June 2023

| FANGUS AMES

Dema Frovided (Upon Rogses)
Rathtay Topper | Canlios | Plastic Kuife | Gretiog Cand

During the first half of the year, Famous Amos has been actively collaborating with local brands to craft delectable treats
for Malaysians and to amplify our brand presence. Our partners include Merry Ice Cream, Bubblebee Malaysia, Jobbie
Creamy Peanut Spread, Yole Malaysia, Sangkaya, and Vanilla Mille Crepe.
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Serving International Clients... = DKSH

Trusted Partner for Well-Known International Brands

Consumer Goods
|[EIBNIZ

Wyeth |Nutrition % SUSTAGEN Karihome® 6 W’ Z—QO FECKU!?E M_s m m SK|PPY Q%Rw

f S'ﬂs\ f S’* The Star of All Natural Goatness
. nutella kinder@a Kinder@ mi%lo Kie . _; @ M
UHT Mllk e/ OUENO falz - i Ky = iona
- ¢
PH"ADH"“'A cusTARD [ S g"ﬁ C,iﬂ)g ﬁi ﬁNandos KOTANYI) ISOWHEY [mm@ G2 WRIGLEY @ (@
THE oRIGINAL O — ,-"/' A Vs
! i &m% fitbar Be'ferrfrf 3“““ | ‘ IAMS®: MONIN  (eél
.Biscoﬁ' LY. W[ID@m@ EXTRAJOSS Nutritious Cereal Bar m @ E~——- == ({@E Sklﬂ#l’epall’ R "‘-\“ ; GOURMET FLAVORINGS Q}E‘Lh}zg&
Healthcare: vo's .
NS v
) NOVARTIS SANDOZ: 22" canofi * N A OS Medtronic NS Aleon ﬂ\grmanovm Lr‘,& . Malnlycke
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il Boehringer ¢ Ph Care P
Ui Bristol Myers Squibb @gene Beiersdorf ’ﬁs i ||||| Eclicin. mu@ ~_ @® CHEPLAPHARM ADVANZ Pharma "1' —
> 'i e e i H -
~ & .;".‘.’. ’ . > =iva NOVG ‘orrent- O RCPAQAP
(C KALBE (3BD ijAllergan @ convatec 0 axXessbio  J"™R§logics ——— TS
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..and Local Brands =z DKSH

Reliable Partner for Asian Brands
@FV @ﬂm (Lifree)

Ll f E S - - @ \If‘;{?: ) Cipla Eisai
TERBEER AN TOONG' | CIlIPS Blgen FUHAKILLA == COCO ELY P ()

PETPET <;Sat0 Dr.Reddy’s Q= HKastellas omRON

h“GZney% Beryls' eva ﬁCO VOCHELLE. ‘yarrys Grains @ Morgan®

N IREEE R

ALLADDIN N NA l[“r@ﬁhﬂ[i]]@ mf | D cunshi, ™NCows callie

"Az ¥ BiO-LiFE" 1> . ' <'< biotropics Oradex
DUOPHARMA Perkintimer g7 N waravsia Haatihy Houth, Heattiior Cie
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3 Q2 2023 Results
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Q2 2023 Results

Q2 2023 Results z DKSH

Financials Comments

(in RM millions) Q2 2023 Q22022 Change% ° Despite a decline in revenue in consumer goods segment due to
the timing of Raya, which shifted profit into the first quarter, the

Revenue 18215 1,748.6 4.20 total revenue improved 4.2%, contributed by higher sales in
Healthcare from new clients and ongoing growth of existing clients

Profit before interest and tax 39.0 495  (21.1%) and Others segments, with higher outlet sales

Profit before tax 324 42.6 (23.9%)

» In comparison with prior year, profit before tax was impacted by the
Profit after tax 23.8 325  (26.7%) earlier Hari Raya festival in 2023 which brought forward profits into
Q1. Year-to-date profit before tax is in line with 2022

(in RM sen)

Earnings per share (EPS) 15.1 20.6 (26.7%)

Cash earnings per share

0
(Cash EPS) 19.0 24.3 (21.6%)

Revenue improvement driven by Healthcare and Others segments
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Q2 2023 Results

Consumer Goods Segment

%z DKSH

Financials Comments

(in RM millions) Q2 2023

Revenue 999.7

Segment profit before

Interest and tax e

28 Food Services

Q22022 Change %

1,016.8

35.9

(1.7%)

(31.7%)

» Revenue declined by 1.7% due to the timing of festive sales, with

Hari Raya occurring earlier in 2023 compared to 2022, which
shifted profit into the first quarter. Despite this, year-to-date
performance up to June 2023 grew by 4.7%

Prior year profit before tax includes the positive impact of the Hari
Raya festival, which was in Q1 2023. Year-to-date profit before tax
for consumer goods is marginally behind year-to-date 2022, due to
a change in margin mix, and the short-term impact of inflationary
pressures

Change in sales mix and higher cost base impacted operating result
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Q2 2023 Results

Healthcare Segment @% DKSH

Financials Comments

(in RM millions) Q2 2023 Q22022 Change% ° Revenue improved by 12.2%, driven by new clients secured and
strong growth from existing clients

Revenue 800.7 713.4 12.2%

« Segment profit improvement of 18.6% comes from sales growth

Segment profit before 15.6 13.2 18.6% and improved margin mix

interest and tax

Healthcare

Sales growth and improved margin mix led to better operating result
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Q2 2023 Results

Others Segment @% DKSH

Financials Comments

(in RM millions) Q2 2023 Q22022 Change % * Revenue grew 14.8% from the resumption of batter supply

Revenue 21.1 18.4 14.8%

Segment profit before

interest and tax (1.1) by ~(100.0%)

2 Others — overheads

Revenue improved due to resumption of batter supply
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Q2 2023 Results

Cash Flows =z DKSH

Financials Comments

(in RM millions) Q2 2023 Q2 2022 « Higher cash flows generated from operating activities due to

higher payable balances from increased stock holding to cater for
Net cash flows generated from 197 1 16.6 future sales in Healthcare. Extended payment terms are in place
operating activities ' ' for excess inventories

Net cash flows used in investing

activities (6.3) (3.8) « Higher cash outflows in investing activities arising from office

— _ renovation, factory equipment and Famous Amos outlet renovation
Net cash flows used in financing (79.5) (106.0)
activities « In financing activities, lower short-term borrowings to fund working

Cash and cash equivalents 77.3 16.2 capital

Increase in working capital to support existing and future growth
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4 Outlook
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Outlook

» This year, DKSH celebrates 100 years of presence in Malaysia.

» Overall, consumer demand remains largely stable with the easing of
inflationary pressures and future growth is promising

« Continue to prioritize in gaining new businesses, increasing cost
efficiency, managing working capital, and continuously monitoring of the
short-term outlook.

With a well diversified portfolio, the Group is well positioned

to benefit from favorable long-term market, industry, and
consolidation trends in Asia Pacific




Two market trends...

Growing middle class in Malaysia

Trend towards outsourcing

. e

Increased spending on value-for-money
consumer goods and healthcare products

Investments in local infrastructure and industries

...boost expansion, consumer/industrial spending

as well as MES industry




We welcome your questions

gggggg



Thank you for your attention

Delivering Growth — in Asia and Beyond.
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